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DIGITAL MARKETING STRATEGY AFFECTING TO CUSTOMER SATISFACTION AND CUSTOMER
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ABSTRACT

The purposes of this research were 1. To study Digital Marketing Strategy for Sukoi’s Hainanese
Chicken Rice. 2. To study Customer Satisfaction and Customer Loyalty of Sukoi’s Hainanese Chicken
Rice in the Covid - 19 era. 3. To analyze pattern of Digital Marketing Strategy affecting to Customer
Satisfaction and Customer Loyalty of Sukoi’s Hainanese Chicken Rice in The Covid - 19 era. This research
is quantitative and sample group are 388 Sukkoi’s customer (use convenience sampling). Tool of this
research is questionnaire and analyze by percent, mean, standard deviation and Structural Equation
Model (SEM) by SPSS AMOS ver.26.

Conclusion of this research find mostly Sukkoi’s customer is student age 15 - 24 years old and mean
perception of Digital Marketing Strategy is (@ = 3.85) ; all 5 compositions are Aware, Appeal, Ask, Act,
Advocate have mean between 3.43 — 4.30 show that many customer recognize Sukoi by digital media.
Mean of Customer Satisfaction and Customer Loyalty are 4.21 and 3.93 show customer agree of service
and quality of food were affecting to customer satisfaction and customer loyalty in the case of Sukoi’s
Hainanese Chicken Rice in covid — 19 era. Model this research have large effecting to customer

satisfaction (0.60) and customer loyalty (0.67) at the statistical level 0.05.
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