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Marketing Mix Factors Affecting the Buying Decision of Chemical Fertilizers,

Shop of Prasit, Sangkha District, Surin Province.
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Abstract

This research aims to 1) study mix factors of marketing. And decision to purchase chemical
fertilizer among customers at the Fertilizer Shop at Cha Prasit, Sangkha District, Surin Province, and
2) study the level of impact of marketing mix factors on the purchasing decision of chemical
fertilizer customers at Cha Prasit Fertilizer Shop, Sangkha District, Surin Province. Prasit fertilizer A
simple random sampling was used to select a sample size of 400 people. The tools used in this
study were Rating Scale Estimation Scale Questionnaire with the whole confidence of 0.949. The
statistics used to analyze the data were percentage, mean, and standard deviation. The hypothesis
was tested by using multiple regression analysis. The results showed that 1) the overall marketing
mix factor was at a high level. When considering each aspect, it was found that the product aspect
was the highest, followed by distribution channels, price and marketing promotion, respectively,
and the overall decision to purchase chemical fertilizers. When considering each aspect, it was
found that the post- purchase behavior assessment was the highest, followed by the decision to
buy chemical fertilizers. Regarding the need to buy chemical fertilizers The field of finding
information on the purchase of chemical fertilizers And evaluation of options, respectively, and 2)
factors of marketing mix in all aspects, such as product, price, distribution channel. In terms of
marketing promotion, it had a very high impact on purchasing decisions (R = 0.871), with this
equation having a predictive accuracy or 75.9% influence.

Keyword : Marketing mix factors, Buying Decision, Chemical fertilizers
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